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let’s figure out your why...
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let’s figure out your why...
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let’s dive deeper...
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how to find your authentic voice...
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who is your ideal audience...
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define your ideal auidence
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let’s go deeper...
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the research...
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* Remember, if you’re brand new to business and don’t yet have an audience, you can do your research on some competitors’ sites.
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define your brands inspiration
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Now it’s time to get creative with your business...
If you are more of a visual person we highly recommend starting pinterest board 
and start pinning colours, images and fonts that resonate with your new brand for reference:

 colours

images 

fonts
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Notes.

“Be sure to keep a copy of this guide completed on hand. 
It will help form part of your journey building a long lasting brand that’s iconic.”

– Danielle Robertson
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10.

Receive 10%OFF Branding Packages - Obligation Free Quotes Available -  Code: ‘GLOWUPRW22’

BOOK IN FOR A

Free Discovery Session
WITH ROBERTSONWEB DIGITAL DESIGN & DEVELOPMENT

robertsonweb.com.au

Bonus.
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This is the time for you 
to glow up your business!

sunshine coast – feb 2023

workshop coming

PRE-REGISTER YOUR INTEREST NOW

https://sheshed.com.au/
https://go.sheshed.com.au/business-glow-up-download
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